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Thinking like a designer
can transform the way
you develop products,

vices, processes — and

even strategy.
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TEST

IMPLEMENT
éﬁv Put the vision into effect.

EMPATHIZE

¢

%

Conduct research @
to develop an

understanding of
your users.

DESIGN

Return to your users

for feedback.

PROTOTYPE

Build real, tactile
representations for a
range of your ideas.

THINKING

101

IDEATE

<
P
G
%

DEFINE
Combine all your research

and observe where your
users’ problems exist.

Generate a range of
crazy, creative ideas.

EXPLORE

©




DESIGN PROCESS : 5 step

EMPATHY DEFINE IDEATE PROTOTYPE TEST
ART S RS S BT 5 AET S HLTHD

d.school Bootcamp Bootleg(2010)
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Institute of Design at Stanford
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Natasha Jen: Design Thinking Is Bullshit
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Oct 7, 2016 - 7 min read

\ Director of Teaching and Learning at the Stanford d.school. Designer, educator, map-maker,
o o o
. _______ ____________________________________________________________________________|

Let's stop talking about THE

design process

photo cred: Enric Martinez on Flickr

-

But, before we think about
design, let’s talk
about cooking

When you first learn to cook
something, you might follow a
recipe. You are told what
ingredients to use in what
quantities and instructed on how
to combine them. As you get
better, you begin to swap out
ingredients, you stop measuring,
and you pre-heat the oven

without looking up a specified

temperature. When you're really good, you invent recipes based on what you

~ -
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Lee Vinsel

| do technology studies, co-organize @The_Maintainers, and profess Science, Technology, and
Society at Virginia Tech.
Dec 7, 2017 - 36 min read

Design Thinking is Kind of Like Syphilis —
It's Contagious and Rots Your Brains

(This essay is long. If it would be easier for you to read a pdf—though one

without images and video links for now—you can down load it here.)

Have you ever heard of Design Thinking?

Your answer to that question will depend largely on where you sit in the
world. The phrase Design Thinking is known almost universally in design
circles. It’s made its way around networks of business hype more than once.
Hell, the folks at Singularity University—a cult of technological utopians who

hoover handfuls of vitamins and believe we’ll all upload our minds to servers



DO NOT kill "Design Thinking"

B 2018F3H20H

Mauro Porcini 7xno- (Dt (D)2 (D) 78
SVP & Chief Design Officer at PepsiCo ~— N N/

We all agree: Design Thinking is NOT about process. The process is the
framework and the enabler. The Designer/Thinker and the quality of his/her
Thinking is what makes the difference. ALWAYS.

The process is like a brush for a painter: you need that brush to paint. But
give that brush to Picasso or Michelangelo OR give it to your kid or to a less
talented adult and you will see very different results.

Unfortunately more and more a few “intellectuals” in our design world are
getting tired of these two words...



design thinging (democratic design e

between laboratory/parli ~Periments):

lament — assembly/object

Thomas Binder, Eva Brandt, Pelle Ehn & Joachim Halse (2015)

Democratic design experiments: between parliament and laboratory, CoDesign, 11:3-4, 152-165,




Yasuhiro Sasaki

N’ Business Designer [ Takram. Opinions are my own.
‘Jb Feb 5, 2016 - 5 min read
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"Designld. MREDRRH5HFELWRIRICHETI S TOR”

“moving from existing situations to preferred situations” (Simon 1969)
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